Marketing Manager New Release v9.0

Keywords analysis based on Visitors & Prospects

Menu Path: Dashboard menu > Campaigns - ‘Keywords Report’.

By integrating your Google Search Console (Webmaster Tools) with Marketing Manager, you can
find the list of keywords searched in Google to land onto your website.

Rug 1, 2017 - Aug 28, 2017
G Keywords Report 1 00

Keyword § URL ¢ No ot Companies § No ot Ernails §

megezine menager (7 MIGIZINAMANAgE.com’ 191 30
pagnation software 13 magazinamanage com/digial-studio 50 [
dvertising saies softwere i 8¢ 43 7

For example, in the above screenshot:

e '194’ companies visited ‘magazinemanager.com’ URL by searching with Keyword ‘magazine
manager’ in Google. Click on the count to open ‘Company Detail Report’.

e ‘30’ identified visitors with Email ID already captured in Marketing Manager visited
‘magazinemanager.com’ URL by searching with Keyword ‘magazine manager’ in Google.
Click on the count to open ‘Email Detail Report’.

e Click on any keyword to see ‘Clicks’ & ‘Impressions’ for each keyword.
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Reach out to our software consultant for the initial setup & guidance on integrating your Google
Search console with Marketing Manager.

Detailed activity insights of your Prospects

Detailed insights about prospect activity on your website is captured & reported in ‘*Company
summary view’, ‘Company Detail view’ & *Page Detail View' tabs of ‘Prospect Summary Report’.

e Go to Prospects Report - Click on ‘Prospect Summary Report’ icon.

| e || search || Procn

“Your request for expart is received You will recene an E-Mai o
9 185 com’ with the ‘shorty.

e An excel report will be Emailed to logged in user.



Filter Name

Fitler Value

Date Range August 01 2017 to August 31 2017

Location

Company City Country Last seen date No of unique pages |Duration (in Mins) |No of unique visitors
PTR College of Engineering and Technology Madurai India Aug 22 2017 12:59AM 2[00:17 1
Packetworks Inc. London Canada Aug 82017 2:26PM 3[02:19 1
Deloitte Consulting Hyderabad India Aug 92017 1:31AM 1{00:00 1
Microland Bangalore Bangalore India Aug 12017 11:20AM 5|03:23 1
Lezon Inc Glenview United States Aug 62017 6:55AM 1|00:00 1]
Eat Club Inc Rocklin United States Aug 252017 1:35PM 5|00:00 1
Sonoma State University North Las Vegas United States Aug 17 2017 3:13PM 2|00:14 1]
Evaneos London United Kingdom Aug 17 2017 8:55AM 2|00:24 1
Intercom San Francisco United States Aug 112017 1:37PM 1|00:00 1]
Chandigarh Basi India Aug 17 2017 1:58AM 7(06:09 1
Pricewaterhouse Coopers Services Ltd Southwark United Kingdom Aug 24 2017 7:43PM 2(01:07 1
Stanford University Stanford United States Aug 22 2017 1:17PM 1/00:00 1
Datalab USA LLC Germantown United States Aug 25 2017 3:34PM 1{00:00 1
Firat University Elazig Turkey Aug 112017 6:54AM 3|06:37 1]
Green Mountain Access South Burlington United States Aug 42017 8:02PM 2{00:31 1
Gold Eagle Co. Chicago United States Aug 72017 9:00AM 1/00:00 1
bower Grid Carnaratinn of India limited Lizawl India Aug 192017 5:174M 2101:43 2

Company summary view

Company Detail view

Page Detail view
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Define custom sources of your Leads & Visitors

Menu Path: Dashboard menu - Setup - ‘Source Setup’.

Source Name
Bing PPC ey
Email

Facebook

Links
Organic Search

Twvltiar

Wabsita —

Type here & dick an save o Creste custom Sources,

Saource Setup 1

e You will see some pre-defined sources in the Source Setup Page.

E i

Actions

e You can also create custom sources as per your requirement by typing a source & clicking

on ‘Save’ button.

e The pre-defined and custom sources will be leveraged in various Marketing Manager
features & Reports listed below:

1. Landing Page Setup.

ounAWLN

URL Builder.
Originating Source.
Contact Interactions.
Landing Pages Leads Report
Sources Report.

Analyze traffic based on the Sources

Menu Path: Dashboard menu - Campaigns - ‘Sources Report”.

e Click on the counts under ‘No of Visits’ to navigate to ‘Visitors Report’ showing the visits of
the respective ‘Source’.

e Click on the counts under ‘Leads’ to navigate to ‘Landing Pages Leads Report’ showing the
leads captured from the respective ‘Source’.

e If you convert any contacts into customers using ‘Convert to Customer’ option in contact
details page in any report, the counts will reflect under ‘Customers’ in this report.
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Assign positive or negative scores to Leads & Visitors actions

Menu Path: Dashboard menu > Setup - Lead Score Setup

e Lead Score can be applied by creating rules based on various

Lead categories, Visitor

Activity, Condition & Value. For instance, you can assign the lead ‘Score’ as 3 if ‘Number of
visits’ from ‘Website Traffic’ are ‘Greater than or Equal to’ value *2’. (First rule in below

screenshot).

e Click ‘User History’ tab for user details of each rule.

e You can assign positive lead scores in the ‘Positive Lead Score’ tab.

Lead Score Setup @

Positive Lead Score 9" I Ca'i‘emﬂv; &}lg‘icom 9‘

rule e Rule = Score asyigred

Category i o L smtament/Condition, T erte Scﬁo skt

Wehsite Trafic y Numbat of vsis v Greatar than Or Equal ta v 10 20 “
Category Item List Value Score Edit

\Vebsie Traffic Number of visits Graater than Or Equalto 2 3
Websie Treffic Intaractions/Pageviews Graater than Or Equalto 5 5 N\ Edit | @ Delete
Websze Traffic Number of load triggers Graater than Or Equalto 2 10 X edit | I Delete
Webske Traffic Downloads of pcd anicles Lass than 5 5 N Ea | T Ceete
Webste Trsffic Visisng from Location Cheana 23 7\ £dit | @ Delete

e You can also assign negative lead scores, any numbers that you assign in the ‘Negative
Lead Score’ tab is automatically considered as negative values.

Positive Lead Score ?‘l l Negative Lead Score ?ﬂl

Category ltem List Score

Email Actvity v Lack of response v Cne mantn v 10 “ m
Category Item List Score Edit

Wabsite Trafiic Visiting from Location Europa 1 % Edit | [[f Delete
Wabste Tiafc *Vistng fom Locarion Ctyeersas 2 New Woese
Webslle Traflic isiting fram Location ewelfgd 4 % Eae | [ Delze
\“.’eb.e.ite Trafiic Infctive . . One me.ek 5 . % Edit | [ Delete
”\’\;a;';it.c 1:-':ﬁi:m 3 -In.i;;:ﬂ\:n i Dnn !"r!n-nlh" . 1EI - \ Edi E Dc—‘|-:'_e .
Website Traffic Visits to certain pages btipithert fotiaudardatadaily comfood-diink 5 % Edit| [ Delzte
Emall Activity Lack of response One week 14 % Eoe | [f Delaie

e Go to Dashboard menu - Leads - ‘Leads Scoring Report’ to see the aggregated lead

scores based on your rules.
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e Click on the lead score counts to see lead score breakup in ‘Leads Scoring Detail Report’.
Co Back to Leads Scoring Report & Leads Scoring Detail Report 1
E-Mail : Ibarrett@mirabeltechnologies.com

Rule & Activity Date & Score 3
Form ContactlUS submitted Aug 28 2017 4:50PM 8
Mumber of PageVisws Gieatear than Or Equal to 2 Aug 28 2017 4. 50PM a5

Lack of Inactivity of One wask Aug 20 2017 4:50PM -3

Track your campaigns by generating custom URLs

Menu Path: Dashboard menu > Setup - Landing Page Setup > URL Builder

You can generate URLs with UTM tags for posting into various campaign platforms. An example is

shown below:

Lanaing Fage Sewp g

Landing Pages URL Builder

URL Bullder

Input the required fields, URL Builder will generate the URL for you.
Webiste URL * itp/igoogle com
Tire fuil website URL (e.g. beps iwwwexample.com)

Campaign Name * New ad service Promotion

Campaign Source *

Campaign Medium Emall

Markedng medium; (¢.g. cpc, banner, emnail)
Campaign Term Promotion|

Generated URL is

=

hitpiigoogie. com?utm_campaign=New9e20ad%20serv n-:e’ozoPro’ncmn&utrr_sa.nce=&uogle°,2-}-°a 20AdWords&utm_medium=Ematéutm_term=Promotion

Google - AdWords v populat

e The URLs should have Mirabel tracking code for tracking the response in Marketing

Manager.

e ‘Campaign Source’ field in URL Builder will populate both Pre-defined & custom sources

created in ‘Source Setup’.

e Campaign response can be analyzed using Marketing Manager ‘Sources Report’ & ‘Visitors

Report’.

e If the URL is a Landing Page, ‘form submissions’ can be analyzed using various Landing

Page Leads reports.

Note: The URLs generated in the ‘URL Builder’ will not be saved in Marketing Manager.



Append campaign sources to landing page URLs

Menu Path: Dashboard menu - Setup - ‘Landing Page Setup’ - Landing Pages.

The landing page URLs are now automatically associated with the pre-defined & custom sources
created in ‘Source Setup’. Click on ‘Copy Link’ option to copy and post the landing page URL in the

relevant campaign source.
Page URL Page Name Category Description Campaign Keyword
www.test.com test page Vieo Views Test Descnpton Test Campaign % Edit | x Del
hittp-//unbouncepages comvtiert- Tier1 t=st page Teert_fi Test the source and tier1_fii_linkedn  Keyword % Edit | % Dai
fortlaudercale/ landing page setup
http.//unbouncepages.convtiert Page 2 category Cescrption Campaign Keyword N\ Edit | % Dei
forttauderdale/?
ip_category=Ter1_fiSlp_source=cu
stom_source&ip_formid=5&Iip_page
name=Tier %201est%20page&utm_
SOUrCe-Custom_source&uim_camp
aign=tiert_fl_knkedin&utm_term=L|
nkedin
- http//unbouncepages comitier- Tler1 source test Linkedin pubish Fost he page in inkedin Lirkedin source est 12 . Eait | % D&l
fortlauderdale_rename/ and test test
Google - Advicrds 3ing PPC Linkadin ' ‘
Emall Twitter ¥ New source
7
I
Sources prepopulated
from Source setup
e The Landing page used for the campaign should have Mirabel tracking code.
e The Landing Page URLs are saved in Marketing Manager for future reference.
e Landing Page Campaign response can be analyzed using ‘Sources Report’ & ‘Visitors
Report’.
e Landing Page Campaign ‘form submissions’ can be analyzed using various Landing Page

Leads reports.

Ability to copy the contact designation to CRM

Now the contact designation is also copied into CRM when *Copy to CRM’ is performed from
Business Intelligence (or) Prospecting Dashboard (or) Browser Extension. Also, it can be exported
into the contact export file.
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Advanced search based on Contact Name and Designation

You can now search seamlessly based on contact Name and/or Title in the following areas of
Marketing Manager:

e ‘Business Intelligence’ section of any report.

e Prospecting Dashboard.
Business Intelligence:

e Click on ‘*Company Profile’ icon in any report > Give a Name and/or Title > Click search

Q
button.
Go Back 1o Prospects fist <G=3 Business Intelligence 1
——e
Industry Business Services Prepackaged Softwarz Prirfing Phone Numbers  954-462-4579
Publishing And Alliad Industriss, Periodicals, Website magaznemanager.com
pe Address Fort Louderdals. Fladida. United States
Size 13 contacts at this company
Mirabel Technologles ! The Magazine
Name Search Title Search e
ANl Clevel VP.Level Directorlevel Manager.level Others | prudhv dirsctor x Ifoul Bl Profiles 1 of 95
Employes title E-Mail Phone Number Location CRM Verity
EMall

‘ Directar of Technology M Prudivg Raju 1%
mpudhvi@mirabeltzchnologies com

Prospecting Dashboard:
e Click ‘Apply Filter?’ link.

= Management | Contacts | Leads | Analytics | Communications | Digital Edtions | Tools | Prospecting

: Macksting Mansger | Inbex || Search
i35 Prospecting Dashboard search by company. location

# Search by company Search by lecation

& EMPLOYEES

Apply Filtes?

e Give a Name and/or Title and/or Department > Click on *Filter’ button.

il i Prospecting Dashboard search by company, location SEARCH
® Search by company (O Search by location
Youare here:: Home ' Searchresulls
& EMPLOyEps  MameSearch Title Search Department Selection
Filter By: Prudhvi x Director x Department » l@ Cancal
Al |
. Level Sales
Mirabel Technologies Inc Marketing

m— Elnanrs & sdmin



Classify contacts with CRM icon color segmentation

You can easily classify your contacts by the color of CRM icon. Green CRM icon indicates that the
contact is directly created in CRM, Blue CRM icon indicates that the contact has been copied to
CRM. Same is applicable for Business Intelligence, Prospecting Dashboard & Browser Extension.

Business Intelligence:

o Flack to Proancets st Business Inteligence @
Indusiry Phahe Numbers
b Type Website
Size Address
] Al C-level WP-lewel Director-Level Manaperdewsl Ofhers search name search fdl= Q X | Total Bl Profiles 6 of § |
| Employas title E-Mall Phong Numbar Locatian CRAM | Waortty
f E-Mail
g rowsermaprscen Samarhaiioty B = Contact created In CRM <2 E L
com
& Pl Restiors pssistand Shar A y e 5 Contact copied to CRM ¢.E (-
Prospecting Dashboard:
uié Prospecting Dashboard Search by tompany, ieeston
# Search oy compecy O Search
VP-Level
Samanthal |
Founder And Prasident
“ s
samanthali el Scomnmunication
U ONA agom
@ IS o municaticrs.com
Dirgctor - Lavel
| Davie, Florida
| Lt Manager - Level
| 12505 Drange Drive, Sume 507, Davie. Florida, United
| Semres, 33330
| Cooper City, Florida Staff - Level
| Cooper City, Florids, 33330 E
Shari & idatt

Fuilic fetatiors Axrissart

Browser Extension:

Marketing Manager | Business Intelligence

Home | Dashocard | Legout

Eresh inc
: 311 Califomia 3t, San Francisco, California, United

1. 44 : States, 94104-2616

Employee Size : 498

Revenue : £10.0M - 550.0M

© copyw oM
< Prev Showing 1-20 (458) Next >
Select  Name/Emall v Designation
Founder and Chief

Technology Officer

Mr. Nishant 000

Nishant@frechlll com « Chinf Opersting Dffices

1 Sawy
sawiil@freshiill.com chief Software archiect




